OumMnuana i CTyJ1eHTOB U BbINYCKHUKOB — 2017 .

JleMOHCTPALMOHHBII BAPHAHT U MeTOAUYECKHE PeKOMEHIalNU
1o HanpapJieHUI0 «PekaMa u CBAA3M € 001ECTBEHHOCTBHIO»

IIpodnib: «AHTErpupoOBaHHBIE KOMMYHUKALMU»
I[EMOHCTPAIII/IOHHBIfI BAPUAHT

Bpems BoinosiHeHus 3aganusi — 180 MuH., A3bIK — DYCCKUI.

IIpenBapuTe/ibHbIe KPUTEPUU OIEHHUBAHNS PA0OT YYACTHUKOB OJTUMIHATHBIX COCTA3aHU
OnenuBanue paboT y4aCTHUKOB OJIMMITUA/IbI OCYIIECTBIISETCS MO CTOOAIBHOM IIKaJIe.
[Tonumanue u ymeHue GopMyIupoBaTh MpoodsIeMy, KOTOpYIO Heo0Xxoaumo pemuTs (10 6amioB).
CrocoOHOCTh K KpUTHYECKOMY aHaNu3y mpobiemsl (10 6aiioB).

CnocoOHOCTh aHAIM3UPOBATh CIIOKUBILYIOCS KPU3UCHYIO cutyanuio (10 6ayios).

3HaHus a0UTYpUCHTA B 00JIaCTH pa3pabOTKU U POBEACHUS KOMMYHHKATUBHBIX KamraHui (20
0aJlIoB)

YMeHue apryMeHTupoBaTh U 000CHOBBIBaTH BbIBOABI (10 6asioB)

ScHocTh (hOpMyIHUPOBKU COOCTBEHHOMU HccienoBaTenbckoi no3umuu (10 6anios)
Jlornueckast KOppEKTHOCTh U KOMIIO3UIIMOHHAs cTpoiHOCTH (10 6asioB)

Opurunansaocts uaeu (10 6annos)

YpoBeHb nmogaun, ohopMiIeHHs padboTs (5 6aUI0B)

10 boraTcTBO M TOYHOCTH sI3bIKa (5 OaTOB)

NS
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IIpounTaiiTe TEKCT, HUIIOCTPUPYIOLINI KOHKPETHbIN Keilc NpoBeAeHHs KOMMYHHKANMOHHOM
KAMIAHUU (XapaKTEePUCTUKHU - COUMAJIBbHBIA MPOEKT B paMKax NMPOrpaMm KOPHOPATUBHOM
conuaabHoi orBeTcTBeHHOCTH M Green PR). Chenalite kpuTHYecKHii aHAJM3 HA PYCCKOM
SI3bIKe, B TOM YHCJIe IPHICPKUBAsICh CIIMCKA BONIPOCOB, IPUBEACHHBIX B KOHIIE CTATHH.

1.) Situation

The NY Horses, one of the most progressive teams in the National Football League, have a
longstanding commitment to environmental sustainability through their award-winning Go Green!
Program.

To build on their environmental leadership across the global sports community, the Horses, in
partnership with SolarY, a renewable energy and energy conservation company, enlisted
Petrov&Smith to execute a media campaign and press event to announce that New Stadium will be
powered by a combination of onsite wind, solar and duel-fuel generated electricity. With the
project’s completion, New Stadium will become the world’s first major sports stadium to be
powered by self-generated, renewable, energy.

The primary challenge of this announcement was generating press coverage for a stadium /energy
renovation that had not yet taken place. While the New Stadium has widespread media appeal, it
was unknown whether this ‘off-field” news — in the midst of football season — would resonate with
sports reporters, or whether it would be seen as significant by environmental and business
journalists.

2.) Strategy

Petrov&Smith developed a comprehensive messaging / media strategy that underscored the
importance of the Horses’ conversion of their stadium to renewable energy and ensured that tailored
story angles reached multiple audience segments via reporters covering these beats:
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Environment/energy savings

Business/economics
Architecture/design/engineering
Sports/community leadership
NY news

Central to the media strategy was securing dual newspaper exclusives on announcement day: a
national exclusive with the New York Times and a local market exclusive with the Phily Inquirer.
Petrov&Smith researched, identified and successfully pitched the Times’ ‘business of sports’
reporter, and the Inquirer’s environmental reporter, each of whom received an extensive ‘silver
platter’ of story assets, including pre-briefings with the President and owners of the NY Horses, the
Chairman & CEO of SolarY and the Commissioner of the New Stadium; dramatic renderings and
video animation depicting the future look of the completed project; and extensive materials
documenting the design details and providing energy-saving projections.

In addition to the print exclusives, the team worked with ABC’s “Good Morning America” and Sam
Champion for a morning show exclusive timed to run just moments before the official
announcement. The strategy then called for widespread dissemination of a multi-media press release
and TV B-roll package, with extensive individualized story pitching.

3.) Execution and Creativity

For the announcement-day press event, Petrov&Smith, the Horses and SolarY conceptualized and
planned a dramatic on-field experience for journalists and VIP Guests at New Stadium. To create a
stunning visual effect, dozens of trees were positioned in a section of the stadium’s seats, and the
giant video scoreboard was programmed to display visuals cued to the speakers’ remarks.

Keynote speakers included Jeffrey and Christina Pat, owners of the Horses; Paul X, Mayor of NY;
Lee M, Chairman & CEO of SolarY; and Roger Goodell, Commissioner of the New Stadium. ESPN
commentator Ron Jaw served as master of ceremonies. After making the announcement, the Pats
and other keynoters signed the ‘Declaration of Energy Independence,” a symbolic statement of their
commitment to the environment.

The specific tasks required to orchestrate the announcement included the following:

Creating a compelling, concise media pitch to secure exclusive interest from print and
broadcast targets

Compiling a detailed media list spanning multiple industries / issues
Devising a social media plan to leverage the team’s closely-followed social channels
Creating an environmentally-friendly USB drive media kit
Conducting extensive media outreach and follow-up
4.) Results

The New York Times story covered nearly two pages, including a huge half-page photo of the
stadium rendering, a smaller, secondary rendering and quotes from owner Jeffrey Pat,
Commissioner Goode and spokesperson from the Natural Resources Defense Council (NRDC) who
fully supported the project. Largely driven by the Times placement, social media buzz generated
more than 1,400 “likes” on Facebook and 300 comments to the Horses’ page. The story was also
shared with the Horses 21,000+ followers on Twitter, and was re-tweeted dozens of times.

The Phily Inquirer story appeared with the color rendering on the paper’s front page in the print
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edition and praised the team for its efforts. The “Good Morning America” segment was broadcast to
millions of viewers the morning of the announcement. CBS Radio’s interview with Jeffrey Pat ran
on stations across the country. Following the press event, NBC featured footage from the
announcement event during the Horses-Giants nationally-televised “Sunday Night Football” game.

In all, the announcement resulted in more than 68 million television media impressions and well
over 150 print / online placements.

Bomnpocer:

1. Kak cnporno3upoBath pe3ysibTaT KOMMYHHUKAIIMOHHON KaMIITaHUU MO pean3aliy COIUAIbHOTIO
npoekta? Kak moHsTh, 4TO HY>KHO CJIeNaTh, YTOOBI U3MEHUTH OTHOIIICHUE IOTpeOuTenei?

2. PaccmoTpute HeoOXoauMmble MHCTPYMEHTHI B pabore co CMM B pamkax mpeiaraemMoro
COLIMANLHOTO TpoeKkTa. KakWe WHCTPYMEHTBI, OCTaluCh, MO Bamemy MHEHUIO, He
3anerictBoBanbl? Oxapakrepusyiite cpeny (media), B KOTOpoi OyIeT peai30BbIBATHCS ITPOCKT.

3. Kakme »1eMEHTHI KpeaTwBa MOXHO HCIIOJIb30BaTh? Kakne HOBbIE KOMOMHAIMH 3JIEMCHTOB
BO3MOKHBI?

4. C keM B mpoliecce padoThl HE0OOXO0AMMO KOOPAUHUPOBATH paboTy?

5. TlpuBenute npumepsl Green PR B Poccun, ecu TakoBbix HeT uiu Bbl He 3HaeTe, To mouemy He

Pa3BUT 3TOT cerMeHT?
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METO/JUYECKHUE PEKOMEHJIALIUA

IlepeyeHnb U cogepkaHue TeM OJTUMIIMATHBIX COCTA3AHUM

Temartuka 3aganuii MokeT OKYyCHPOBAThCS Ha POOJIEMAaTUKE MTPOBECHUS KOMMYHUKAIIHOHHOM
KaMIIaHUU B paMKax [POrpaMM KOPIIOPaTUBHON COLMAIbHONW OTBETCTBEHHOCTH.
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