NERABIA
yCnewHoU npeseHTaumm
ona Kemc-4yeMnmoHara
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NMNPESEHTALLUN HY)XHO
yaoeintb OCObOE BHUMAHME

¥ MNpe3eHTauusa = OTPaXKeHMe NIOrMKN Ballero peLleHus

KauvectBo BU3YAJTU3OLINN = KOCBEHHbBIU KPUTEPUN

OLLEHKU NpopaboTKn peLueHUs

2% MNpe3eHTauusa U BbICTyNIeHNe OLEeHUBAIOTCA OTAENbHO

Hapsaay Cc peleHueM

O

XopoLllada npe3seHTauua (M BbICTYIJIEHUE) MOXKET
«BbITAHYTb» CpeaAHee No KayecTBY pelLueHue,
a NJ1oXaa «yTonuTb» OTINYHOE

-



9T NMPABUJIA

NMOMOIyT CAEJIATD

NMPE3EHTALLMIO JIYHLUE

’,J"

EOomHaa normka
nna noBecrsoBaHuU4A

02 YnpolieHue BocnpusTus
MHPOPMaLINU
03 EonHoe odpopmMmneHume
cnamngos
o 4 NookpenneHwue
$daKTOB UCTOYHUKAMMU

o TexXHn4YecKmne MOMEHTbI
M NOOroTOBKA




CTPYKTYPA




PA3BUTb NMEPErPY)>XEHHbIN CNAUNA

Environmental Performance overview

Emissions, kg/t of product® Environmental highlights 2019

12131"55]15‘11131 1.048

' 0.888 . . )
= LEND OVEr |||TI|'|_ envinnmental [_'I-I"'r‘1|:"I'|_'-_.
*  Almost zero wastewater discharges from Volkhov and Balakovo plant

40 2% self sufficient with electricity bt
« 34.5% (+7,7% to 2018 figures) I-IV class wastes are processed (recycled) 'J:L Ha [ Da f:b 4 Ha 4 Ha K 6}/.,U1 ] CJ H e CB 5-_]38 HHDBIV {: HVIMU
OMHHDBIN CMNMTIMCOK. YNTaTb ero He Xo4eTcd

7% less SO2 emissions com pare to 2018

I-I\ class wiastes H-..;_-:."-L|Ir'|5.!,. * 4,22 bin RUR / 70 million USD investment in projects with environmental
34.5 benefit in 2019

A 283 208 I * Company submitted COP climate report and received rating «C» from the first

15.3 attempt
I BB

2013 2014 2015 2016 2017 201

ESG- EMVIROMMENTAL PERFORMAMCEY OC1AL POLICY CORM 1H.¢-T|: WERMAMCE

ENVIRONMENTAI. PERFORMANCE
OVERVIEW

0.888..

PazpnenanTte cMbicNoBble BNOKK, HE NMCNONb3ynTe ENVIRONMENTAL HIGHUIGHTS 2019
TeEHW 1 Qpyrmne yKpaweHmna — Ha cnamnae gomxKHo . I 1 T 40.2.
OblTb 2-3 YPOBHSA AeTanm3auum —
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BblAEJINTb OCHOBHYIO MbICJ1b

bONbLIOW TEKCT, KOTOPbLIM HE XOTeNTOCh
YUTaTb, N HEYMTabeNbHana KapTa

ESG EMVIRCIMMEMTAL PERFORMAMCEY SOCIAL POLICY CORPORATE GOVERMAMCE
— L] [

[ 12

WATER STRATEGY 9o

The Company has assessed the risks associated with water supply in the regions of our
presence, regularly monitoring, all risks are an integral part of the business stra tegy.

Water Strategy (1)

The Company has assessed the risks associated with water supply in the regions of
our presence, regularly monitoring, all risks are an integral part of the business jl'-'.irn'-'ﬂl‘.
strategy. On a regular basis, detailed risk analyzes are submitted for review by
senior management.

COMPANY'S WATER 5STRATEGY

_I_ r. e qeE ...'|
PhosAgro s assel 15 FOCUSED OM:

at the water risk map

Water Strategy is focused on: d On a regular basis, detailed risk

. . F analyres are submitted for
* Improving the efficiency of water use and setting reasonable targets for the review by sanior management.

mproving the efficiency of
waler use and setting reason

| able targets for the intake
intake, discharge of wastewater and water consumption. *Volkhov & . _jh_':g'l_j :rw;: ':L”a B
. - - iila LE] (= L s U L1
*  Improving the quality of reporting, transparency of the Company's activities and ﬁarepnrvets 1™ Water Stress leve water consumption.
creating value in interaction with stakeholders (consumers, investors, NGOs, %
E'tC.] Cazavd * 10 Improwing the qual :—I:;: I'_l';:-::'l
& < & Ing, transparency o e Lompa
* Development in the Company of a culture of responsible consumption of water + Ba ny's activities and creating value
resources and respect for water bodies as an integral part of the environment. ! o < 10-20% in ankeractian with skakehaldsrs
. - ‘ﬂ H {consumaers, investors, NGOs,
ight i IRl websi ; f - ba i etc)
On the right is a copy of a map from the WRI website, on which the locations of PhosAgra's 3 g N " 20-40%
production sites are marked with stars. According to intermational sources 'Water Risk Atlas 4 | i " | : Devel s i tha G
. . g h & L hig A
(wwnw wriorg | and Water Risk Filter (hitps://waterriskfilter.panda.org ), all the company's sites B ra S e 8] SRR L
af a culture of responsible

are located in the area of low and medium water stress levels

consumption of water resoure

- High
¥ H k
el - e I 40-E0%
[N : i g5 and respect For wakter bodies
e fow the map: htbpe: | Meeees wen. or gl applic abores s squeductf vealer risk Extrem L3 I'Il||'| | part af the
aths/a M advanced =lalse Rbasemrap=Frpdrolimd g ator=bves. caglilar=55 SR 5109 WA ing=4 44 726 34 0 1179 A mapbod e -virs & momthe | Bapacicy=0 58 ponder atione=0E E >BO% as an "'tE"El"'?' part of the
Bpredef red-1a v prraped Erm = alrs ol o beds scerue g G rims D oo e = Gas el b brme S de = anney & yearchassne & pogmed ALLTHE cuupmls SITEE Efvronment.

PraHAGIT

Arid and low
waler use

ARE LOCATED IN THE AREA
OF LOW AND MEDIUM
WATER 5TRESS LEVELS

Link to the ariginal
wizrgian of e mag

T KOPOTKMX BNOKa O TOM, Ha YeM dOoKyCUpyeTcs
cTpaTerusa rno CoxpaHeHmo BOOHbIX Pecypcos, U
TennoBasga KapTa C NereHgon, Kotopble 3Ty MbIC/b
noaaepP»XMBatoT




BbICTPOUTb UCTOPUIO

ASSETS POLYUS

STRONG GROWTH ACROSS LARGE-SCALE ASSETS SPREAD
KEY METRICS SINCE 2013 ACROSS SIBERIA AND THE FAR EAST

TOTAL ROCK ORE GOLD
MOVED, PROCESSED, PRODUCTION,

163% + 96% 72%

329 CLUSTER

2,841 naTaLxa @
49%  OLIMPIADA

YAHKUTIVA
CLUSTER

HRASHOYARSK IRKUTSHK
15% BLAGODATHOYE CLUSTER CLUSTER

CHERTOWVD
Scihcuis vera R

VERNINSHOYE g
IM% NATALKA ®  suxHol Loa

® HURANAHKH

ALLUVIALS
ASSETS

. 9% —— VERMINSHOVE

. 8% HURANAKH

B s ALLUVIALS
) —— CHERTOVO HORYTO

P i | Exploration stage

Tow 6noka MHPopMaLumm,
KOTOPbIE PacCKa3blBatOT
NCTOPUIO: OT OBLLMX LNDP
K KOHKPETHbIM
MECTOPOXKOEHUNAM

LA&RDE-SCALE ASSETE SEREAD
HCRDEE FEERA AND THE FAS EAST







NMOCTPOUTE EOAUHYIO
NTOrMKy O®oOPMJ/EHUSA
(COBTIOOAA MPABUJA)

1. OAUHAKOBA{ BEPCTKA C/lTAUOOB

- 1o KpanHen Mepe OguH TUMN BEPCTKU O/19 OCHOBHbIX
cnanpoBs, Apyron Tmn - ans pasémBOYHbIX)

2. WPUDTbI BE3 3ACEYEK U3 OHOIO CEMEUCTBA

- be3 KypcuBa, nogyepKmMBaHUA U BblipPaBHUBAHMA MO
wunpumHe, n KAINCA

- [JoctaTto4yHo 1-3 (1-2 B uoeane) wpunudTos

3.2-3 OCHOBHbIX LLBETA BO BCEU NPE3EHTAL U
4. KOPPEKTHAA PABOTA C BU3YAJIbHbIMUA 2JIEMEHTAMMU

. MpadUKKN, MKOHKK, Tabnunubl 1 Np.

5. HAJINHUUE OBA3ATEJIbHDbIX 9JIEMEHTOB

. HYMEF}E]LI,MFI cnamgos, Hann4yme NCTOMHUKOB, eAUHULLbI
NM3IMEPEHNHA U noanucen K OdnarpamMma
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MonoxxurtenbHbIA COUMANBHBIA U 3KONOTMYECKUHA |
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INSCALE

EOVNHAA BEPCTKA
NMPESEHTALUU

MNnan 3anycka v onepauyunn

Mnan sanycka

Habap mepaHITEDR
=117

BaycH NPEoRETca
clapa UFOPLLpEA

Maas geAcTRMA

01

INSCALE

Kmoueshie pHoEn

CoLm s Mt A

Pecypcbl n nnaH macwrtabmpoBaHun
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CynepdmrHan BCcepoCcCUINCKOro Kernc-4emMnmroHaTa
LLUKONBHWKOB NO 3KOHOMKUKE M MpeaonprHKMMaTenscTey 2021
[TpoeKT koMaHObl “TEDA Mind™. INSCALE
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BAXXHOCTDb BbiIBOPA
LUIPUDTA

TOMN-5 CEPBUCOB
No COMETAHUIO LLULPADTOB

1. Google Fonts — BbiOMpanTe

MOHPABUBLLYHOCA MAPHUTYRY, a CEPBUC
cCaM BaM MPeasioxXnT napy K Hemy.

YnpaBneHuyeckoe pesrme

3anacbl FOTOBOW NpoAyKLUN

T g 2. Fontjoy — cepB1C aBTOMaTMYeCKM
S T reHepupyeT Hamnbonee yaadHble
KOMOUMHaLUWMN.

KpeAnTbl ¥ 3avMb 3. Font Brief - IHCTPYMEHT, MOMOXKeT
Cama wen paboTsl reHepaTopa 3aNMCTEOBAHA Y

i O e e Tl Ly HaNTW NOOXOAALLMI WPNPT Ha OCHOBE
Sl O XdPaKIepHClI K.

4. JustMyType - bnbnmnorteka LWPUPTOBbIX

PUHaHCOBbIE B/IOXKEHWUS nap oT An3anHepa OaHMana SaeHa.

Cama ugen paboTel reHepaTopa 2JAMMCTEOBAHA Y
NCEBA0COBETCKOND "YHMBEPCANLHOMD Kofa pevyei’, W3 KOTOpOoro
Mbl BEAEPHYMH MCNONEYEMBIE B HEM CNOBOCOYETAHWAA. 5

. Typespiration - nogomaert B Tex
CUTYyauUMax, Korga Bolobpan oanH WpudT
N HY)XXHO noaobpaTbh BTOPOW.

Ha cnange MCNonNb30BaHO HECKOMNbKO LLIDL-"ld)TC}B M1 BblOeNeHKe
HAPHBIM — MOMHO 3aNyTaTbCH, Ha 4YTO CMOTPRETb B NEPBYHD OYepelb




BAXXHOCTDb NOABOPA
LIBETA

TOMN-5 CEPBUCOB
No NOABOPY LUIBETOB

Company About

Welcome Message

= o=y iy ey vl o Brwresbey ol b
S RS | LS L LS P T PR, L M

sl vy o rre wmr e | S e e

B 1. Picular.co - mon6vpaet uBseT Mo
Mission & Vision Brief Company History Our Vision a CC O u, M a |_L M ;l W
2iton Tl = Eail 2. Color Hunt - canT c roToBbIMU
HER 4
- ) Q© 6 @ LIBETOBbIMW MasiMTpamMm
- 3. Gradients.app - nogbupaet uBeTa no
Business Plan Strategies Our Objectives

POTO

4. Colormind - co3zgaeTt uenocTHble
LIBETOBbIE CXEMbI, MCMOMb3Yyda MyOOKYHO
Our Mission Business Model Product Process Goals And Objectives H e |:‘J'1 DO H H}/"O CETID

e

mmm g_{ 5. Web Gradients - 180 nHeMHbIX
©— rPagneHTOB, KOTOPbIE Bbl MOYETE
MCMOMNb30BaTb B CBOMX paboTax

m
o s 4 g ™
-

il =

. il & gy o
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imr g

o g o Lyt g
S ———
o g

s 3 Ly L B
iy il iy

Cnawnabl BbINOAHEHbI B OOHOM LIBETOBOM CTUNE. TaKKM DﬁpEIBCrM 3TO
MpeBpallaeTCH B LeSIbHYHD Mpe3eHTal .
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KAYECTBEHHAYA BU3YAJIU3ALIUA

Ilcnonb3ymTe BM3yalbHblIM MaTepuan,
HO MYCTb OH OyAeT B eAMHOM CTUe

r Magnit Today

Format Summary

Size of the Store Average ticket Sales density¥*, Sales LFL Ownership
sq.m (excl. VAT), th RUB/ mix 2Q 2020** structure
o RUB sq.m/year

3]

224
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216
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KOMITJIEKCHDIE NMJIATPOPMDI

1. Freepik - 30ecb BbiIcOKOKadyecTBeHHble doTorpadumm,
BEKTOPHbIE M30OpPaXkeHUa, MnatcTpaumnm n PSD-
dannbl 0N4a NPoOeKToB

2. Toools.design - - canT co BCeMU KNacCHbIMU LUTYyKaMU
ana gM3amHa (MKOHKK, WpKMdTbl, CanTbl U T.4,.)

TOM-5 NNATOOPM TOM-5 NMNJT1ATOOPM
C KAMECTBEHHbIMU KAPTUHKAMMU C PA3JIMMHbIMA UKOHKAMMWM
1. Unsplash - cambit nonynapHbi GOTOCTOK C 1. Flaticon - 6a3a cTaTUYHbIX U
6ecnnaTHbIMM N KaYeCTBEHHbIMM AHMMUMPOBAHHbIX MKOHOK N CTUKEPOB
poTorpaduamMu 2. lcons8 - KaTanor a3KCK1K3MBHOIMO KOHTEHTA
2. Pexels - nnatpopmMa TBOPUYECKOIO KOHTEHTA OT CaMOW KOMaHObl AM3aMHEPOB
N NOEN 3. Unicons - orpoMHOEe KONMMYecTBO MKOHOK +
3. Niice - npocTon, HO O6BEMHDbIN CTOK 019 pa3HbIX Lenewu
PoTorpapui 4. Autodraw - No3BOSI9ET HAPUCOBATb CBOKO
4. Pixabay - Hac4yuTbiBaeT bonee MUNIMOHA MKOHKY
M306paxeHN 5. Tilda Icons - 6ecnnatHag 6mubnmoTteKka m3

5. Picography - He Takaga 6onbluaga nogbopka 700 BEKTOPHbIX MKOHOK, pa3geneHHbIX Ha
doTorpadumn, roe nnMueH3mna paspeLlaeT 50 Tem
MCMONMb30BaTb UX B Pa3HbIX LLenax




CBOU “OULLKN” B AN3AUNHE

Future Business Analysts

Fulure \-\" '
%A":::::; %. ul

Hf; dIOBAMME

MBHOY CO — ~ DIk FE':l 'CO TumHaznn Net
a1 F s = i jrl. lll'rl Jr } “I:-l -1 L1 lI |.a' -|.a- i ﬂ I
« AQO(HasHoBO®R )» |Basosan wwona PAHY)

HocTuwerna

CDOTOI_pad)HM YHACTHMKOB KOMaHObl B HDGBE‘HTS LLNA B CTUJTE KOMTITaHWW, OJ14
OAHOM MeCTe 1N CTUJ1E KOTODOM DHBDSGOT&HO peweHme



KAYECTBO




MEJIOUUAN TOXXE BAXKHDI

Hylvlepau,m:l cnaii‘m,os, HaJilitdine NMCTOHHUMKOB,
eanHnubl NSMePEHNA U I'IO,EI,I'II/ICEI;I K ONal PpaMMa




1. MpoayMmaTtb TeXHNYECKUE MOMEHTDI
CoxpaHamTe ganl B HECKO/TbKMX dopMaTax U
MeCTaxX
[lenamnTe 62Kanbl (= pesepBHbIe KON dannos)
[TpoBepanTe geananiHbl M GopMaT OTMPaABKM
[lenante npe3eHTaumio B CTaHOAPTHbIX
nporpamMmax (PowerPoint, Figma, Canva®)

(!) O653aTenbHO NpoBepbTe, BCE /I KOPPEKTHO
yuTaeTcs, Korga Bbl nepeBsenu B pdf

2. BbicTtynneHue
Penetmpymnte
[TooaymMamTe KOMaHOHOEe B3anMMOoOeMNCTBUME

[TpoayMamTe OTBETbl Ha BOMPOCH! (M MOOroTOBbLTE
MPUNIOXKEHNA B MOMOLLb cebe)
CHOBa peneTupymTe




